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Thisis an opportunity that
occurs only once in 100 years.
It s our chance to create new
businesses.

Kumagal, interQ founder, 2000
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e-Business Is about
business!

Martin Malecki 111,1999
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Dramatic Financial Benefits

Benchmarks

Delivery performance
nventory reduction
~ulfilment cycle time
—orecast accuracy
Overall productivity
_ower supply chain costs
-l rates

mproved capacity

Source :AMR & PRTM

| mprovement

16 - 28%
25 - 60%
30 - 50%
25 - 80%
10 - 16%
25- 50%
20 - 30%
10 - 20%
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